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PROMOTIONAL GUIDELINES
Thank you for your interest in supporting City of Hope. To determine if a cause marketing program with City of Hope will help meet your business objectives, please review the following list of promotional guidelines. If you feel your company meets these guidelines, we invite you to complete the “Cause Marketing Program Questionnaire” found at the end of this section. 

I. City of Hope Brand
a. City of Hope owns the City of Hope name and logo, as well as the “Spirit of Life” silhouette, collectively, the “Licensed Marks.” Permission is required for the use of any of these Licensed Marks. 

Any party that wishes to use these Licensed Marks must execute a written contract with City of Hope that outlines how the Licensed Marks will be used. Until a fully executed Letter of Agreement is received by the organization, use of the City of Hope name, logo, or any of its Licensed Marks is strictly prohibited. 

b. All uses of the City of Hope name, logo or any of its Licensed Marks must meet City of Hope branding guidelines and must be approved prior to use.
II. Business Type
a. City of Hope does not accept proposals for the following categories:

*Adult Products

*Animals

*Firearms

*Medical Devices 

*Pharmaceuticals

*Tobacco

*Toxic Substances

b. For any proposal involving a product, the product must be approved for safe use by the FDA or other applicable entity.

c. Any interested party must have a sustainable business operation with established revenue for a minimum of one year.
III. Compliance

a. State laws and the Better Business Bureau require that all program messaging be clearly defined to the consumer. City of Hope operates under these requirements. In order to comply with these guidelines, when funds are raised through a consumer purchase (e.g. $5 from the sale of an item), City of Hope requires full disclosure regarding the benefit to the organization on all packaging and marketing materials. We require that your company/organization also comply with this requirement. To learn more about these standards, please visit the Better Business Bureau’s website at http://www.bbb.org/us/charity/
b. Your company may also be required to register in certain states as a “commercial co-venturer.” A commercial co-venture is a relationship where an organization promotes a product or service and represents to the public that a portion of the sales will benefit a cause. If the product or service is being promoted in a state that requires commercial co-venturer registration, the organization conducting the program/promotion must file certain documents with that state’s Attorney General’s office (or other state-designated entity). The specific documents that must be filed will vary from state to state but will generally include a registration statement and a copy of the contract.                    City of Hope cannot give legal advice to organizations that conduct programs/promotions with us, however we do advise them to seek legal counsel to ensure that they comply with these registration requirements. 

IV. Standard Practice

a. To demonstrate the impact and dedicated commitment our cause marketing supporters are making in the fight against cancer, diabetes and other life-threatening illnesses, it is recommended that a minimum contribution of 5-10% of the product’s retail price be applied to an overall minimum promotional commitment of $50,000.

b. City of Hope does not enter into promotional agreements for campaigns contingent upon the solicitation of City of Hope donors, vendors, partners or employee support. 


c. City of Hope does not distribute, sell or loan donor, vendor, partner or employee mailing lists. 
d. City of Hope’s mission encompasses consumer education about cancer, diabetes and other life-threatening diseases.  By working with City of Hope, you agree to publish City of Hope’s website, cityofhope.org, on all applicable product packaging and marketing materials so that consumers may visit our website for more information.
e. City of Hope does not participate in promotions that use telemarketing or door-to-door sales in its marketing efforts.

f. City of Hope does not sell products via its website.
g. City of Hope is unable to secure celebrities for promotional purposes. 
h. City of Hope does not endorse (direct or implied) products or services.

If you believe that your organization and proposal meet the above guidelines, we invite you to complete a brief questionnaire explaining your concept/idea. A sample must be provided with any proposal involving a product. Drawings and/or photos are accepted in cases where the product is still in development (see the “Cause Marketing Program Questionnaire” for instructions). Once received, we will review your questionnaire and respond to your inquiry.  Please click here to download the questionnaire.
Thank you for your support of City of Hope.  

